What P’'ve Figured Out About Facehook

ix months ago, when the words socfal Rehwork-

g were not yet part of my vocabulary, T was

vaguely aware of Web sites Hke Facebook, but |
considered them the provinee of teenagers and college stu-
dents. That my daughter plaved Scrabble and cared for
fluffy virtual pets on Facebook only confirmed my opin-
inr. But then | started getting invitations to join Facebook
from adults—other authors and people | worked with in
the hook hiz.

Stll 1 resisted. 1 was fully occupied with editing Rachel—
Book Ul of my Rashi's Daughiers trilogy—and had no time
to spare for a frivolous project. Especially on the Intemet,
where hours could disappear inte its black hole if Twasn't
diligent,

But as | started gearing up to publicize my new book, |
realized that a great deal had changed since Book I Airiam
came out (n 2007, Online publicity now invelved more
than having my own Web site, sending copies to Internet
book review sites, and Amarzon.com. Much more,

My daughter went one step beyvond the growing chorus
of voices suving Leouldn't lgnore Facebonk; she offered to
sel up my sites and show me how to manage them.

“My sites?” | asked, concerned that she'd used the plural,

She informed me that | should have a “profile,” a “group,”
arel a "page,” since each serves a specitic purpose and inte-
acts with Facehook members in different ways: a protile as
Maggie Anton the person, where [ would collect “friends";
a “group” as Rashi's Deaughiters, where “fans” could gather to
discuss my work: and a "page” as Magzie Anton, the author
which would allosy me invite friends and fans to my speak-
irg events.

Having a profile, page, and group would mean 1 could
interact with my friends and fans—aoften but not neces-
sarily the same people—in similar but not alwavs identical
ways. An imporant difference was that [ oould contact m
fans as a group and send them mvitations to my speaking
events through my page, but | was restricted to contacting
my frienuds individually, Lam still discovering other, more
subitle dilferences.

Since it is relatively easv to acquire “friemds,” 1 started
with my profile, my goal being to grow my number of
friends as quickly as possible and make them fans late. |
immediately made the first of many mistakes by entering
oy A s araggic anton {all lower case), My daughter in-
formed me that T could edit evervthing about me in Face-
book—uexcept my name,
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by Maggie Anton

S0 we started again with a new profile. Facehook made
petting friends easy for o new member like me by sending
friend invitations to all myv email contacts, Now | under-
stood why | had been recelving those invitations mvself.
Contacts who were already Facebook memibers quickly be-
came my friends, some within minutes, One of the first
was Larry Kirshbaum, former CEO of Time-Warner Books,
who heads the literary agency that handles my novels,
Facebook wisn't just for Kids!

e next day, having almost 10 friends, 1 was treated to
myv fArst demonstration ol Facebook’s power. In & quirk of
fate, | had joined Facebook the day before my birthday,
entering ull sorts of personal data, including hometowr,
emplover, school attended, religion, political party, and
date of birth inone of this is regquired, and | deliberately
teft some sections blank), When 1 logged on to Facebaook,
| foumd dozens of birthday greetings from my friends wait-
ing tor me, because Facebook alerts members when their
[riends' birthdays are coming up,

Since Facebook wants ity members o have lots ol
friends, it constantly suggests people for me to invite to
be my friends, based on things we have in common and
mutual friends, This is why it was important to list my re-
ligion, my interest in Talmud and medieval history, and
my affiliation with various Jewislt women's organizations.
Dwiasn't interested in acquiring just any fricnds—] wanted
likely readers of my books.,
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Facebook was surprisingly accurate abe it potential
[tiends it suggested, so after checking prosoles, |invited
nearly all of them Pvery div there were wore people to
check oul and more peopie wiho were asking  ne to be their
friend. But this was merely the Up ol the icebco g, Facebook
has all sorts of proups—book clubs, historic ] fiction quo-
thors and readers, and Jewish womcen, to me:s fion o fow, |
joined the ones that were appropriate for e and fovited
their members o be my Piends, a continuwal process since
TLEW BT GIE corstantly for-

g Tlnborturstely, there is e Provide some
index to Facchook groups: one ll'].fil'f}f_’f} a.’grup};if
i!.I:HI..'.IIl-"'.-'I.'I'?s |.|':.-L"‘.]I by t]i.‘. e it ﬁ”. Vot f”'ﬂ,ﬁfff;

Ihen | hit a moldmine, Face- i
book has an application called many | otential
“visual bookshelf,” where mem- ﬁ'fﬁ”ff.‘:i worn'l
bers enter in.'-'nrnu?tiun ahout lhc: accept anyhbody
beroks they own, b . read, wid yeithow one.
want o resd, o with reviies
and rakings, 1oy astonishiment, the st bwo Dooks in my
trilogy vere both there, Book [ Joleved, with siore than 150
prople whio had listed it and Book 3 Midi. with almost
A0 O oot h Tader, after Thad osited vach o Lese [t
ple ndividually to be may fiend, T had 600 friciwds,
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Searching various networks for my larget audience by
emplover (Jowish organizations) and school (Jewish col-
leges) netted another crop of friends,

Pirse months i, © had nearly 800 friends, with new
omes coming i daily. Sowhat to doowitl themn? And whal
ol todo?

['Tink hard about what naume o use, Have a foend
whe's already on Facebook check how many others share
YOLIT LTI Then decide if vt need to add a middle name
ar initial to differentiate voursell from the crowd.,

Immiediately, as triends are confinmed, tag then o dit-
terenit lists: lamily, (iends, fans, ook professionals, whiat-
ever tag seerns wsetul. [also tagged by geographical location,
which was invaiuable whoen it came to letting people know
when 1'd be speaking in their areas,

Prowide some photo or graphic tor your proliie; many
potential friends won't accep anvbody without one, |
chose an informal phaoto for my profile, my official author
nhaoto for my page, and my latest bool cover for my
group, These wre the fiuces | present Lo the Facebook world,
ar it's ool Lo pick geod ooes,

B careful o update status ta short descriplion of wiai’s
happening in one's Llile) with interesting news. Fverything
| poast will o on iy prodlle, plus my 800 fricnds’ progiles,
which are seen by all their friends. This is how viral mar-
Reting works,

Send birthday greetings (o all [ricnds/tans (localed
below Events on the Iower right of profile page). IS casy
boredor and makes a nice inpression,

Make each speaking gig an bvent, s send Lhe invita-
tions intermittentlv—starting with those for the carlies:
gl Keep invitations spread out lor maxinnm exposure.

Comment on other peaple’s posts. Remember that your
pest will go te all their friends too.
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Join groups whose members are a potential audience for
vour book, Post and comment to them regularly,

Make o commitment Lo update status regularly, Slale
content reflects poorly on vou,

CAvoid overwhelming friends with lots of simultaneous
posts; be judicious about when and how often you update
VoL SLatLis:

Refrain from posting material that is too persomal, and
never post anything offensive, You want o promote your
trooks; nobody wants to know vou'te changing the cat litten,

Instead of spending an hour all al once updaling your
status and commenting on others’, do updates several
timmes a day an stnall increments (o Kitcher timer belps).
Each update immediately lands on all friends' profiles, and
anvone who's not on Facebook at that moment may miss
it—especially if lots of other friends are also posting to
them.

Resist any temptation (o post photos, including book
covers, to several places simultangously, When | post phio-

tos on ditferent group sites, theyre also posted on my pro-
file and those of my friends. Nobody needs to see a dozen
copies ol your book cover one after another, Posting copies
intermittently will make & more lasting impression.

control distractions created by all vour friends’ trivial
posts and quizzes, Hide both sender and guiz s vou never
see them again. View only people vou actually know, or
want to know.

1 admit | haven't checked Amazon over the last Tew
months o sec if Facehook has affected sales of my existing
bocks, but | regulacly get posts and messages saying how
much someone liked my novels and hiow they can’t wait
fur Book H1: Reche!, due out in carly August, The most tan-
gible results of my new Facehook presence are the many
inguiries | get ahout speaking engagements—with at feast
six scheduled so far directly from these contacts.

Maggie Antor 13 the Ben Franklin Award-winaing author of Rashi's
Craughters, @ series of fistorical navels sl in the hawsehold of the great
medisval fewiif scholar, whose doughters studied Talmud fn o time when
these sacred Teats were forbidden to wamen, You con reach her thiough
roshiscdaughters.cam or By sending her a message on Faceboak,
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