
How to Promote Your Books with Blogs

hen I first became an author (2O-plus vean
ago), publishinA a book dcan( makinS r
commitm€nt to going out on thc roacl to pro

mote it. The first fe$' months after the book rclease be
came a blur of bookstore readings, confercnce center
speeches, and Courtyard b,v ]\lafioit hotel rooms.

The loSic beNnd this strat€$/ was that th€ "back ofthe
room" book sales would mak€ the travel well worlh the
trouble. And while the tradltional book tour can still be a

viable option, th€ ad\.cnt of social n€tworking means an

author can noh'help launch a book effectively-without
ev€r leaving the comfort ofhomc or pajamas.

Belolv are five good guidelines to keep in nrind h'h€n it
comes to pr(nnoting books $'ith blogs.

1. Find the Blogs That Fit the Book
No book, rot even one on an evergeerl toprc-such as

diet or datnrg, timc management or marketing is lor
cveryone. Knoleing )'oul audience is thc fist step in flnd-
in8 blogs drat mighi be interested in a particular book. Ask
yourself:

. \\trat tru€s of pcople or groups $'otld find this
book nost interestinS or rlseful?

. lvho is the ideal auctience for tl s book?

. lvho would get the most valrre from the bool(?

Oncc you knon who I'oLr are looking fbr, the next step
is to locate blogs thatcaterto tbatalLdience and cover )'ou[
topic. Hcre are some easy 

'va) 
s to locat€ appropdate blogs:

Do .r !{eneral search oll Google for a mair kelvord as

sociated with your book, follo$'ed by the word "blogs."
Ior examplei My latest book is on time manag€ment, so I

n'ould do a search with the term "tirne manag€ment
b]ogs." Tr,v placing quotation nrarks around thc cntire
search to get better rcsults,

Revicw the relevant pktyers in lour fleld by \earchir\8
blog dircctofes such as Tcchnorad (rc.l,,rordd..or4, Goosle
Blog Search lblosscdtch.soogle.cant) and Blog Catalog
(blo9ct:ttdla!.coit) to find blogs by topic. lor exa1nple:
IliaDne Gregg wrote a boak called 'thc Hitlclen DnnSer:i 0t
Sr),. Her search€s on these sites were for "health blogs,"
"allergy bloSs," and "tood aller$, blogs." After exlensive

researcb and a $'ell-crafted approach, she was able to get

morc than 35 blogs int€r€sted in beingpart of her virtual
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Check out the cuftent conversItion on yout topic by

Aoing kr sanrePoinI (sd/,ePont..on) at llrwzi (rit||.i .ofl)
and typing in ke)'words that relate to yourbook-

2. Research First, Reach out Second
This second step is whcre the r€al lvork begins. Conse

quentlt it's the one people most often l\,ant to sklp. Before

]:ou reach out and requ€st that a blogger Ieview a bool!
rxn a guest post or do an iniellie$'for thcir readers' bcn'
efit--do yorr homework. Spend somc trme studying the
blogs youhave ld€ntified to get a s€nse ofwhat they $'rite
about and how your book mlght it in. Ior example:

. Does this blog site do book reviews-l

. Do€s it use guest Posts tuonl other wrltersa

. Does the blog ol\'ner do interviews to Post on the site?

. Does the t'-pe of ffolmation,vou are offerirg fit
with th€ site's co tent?

. Does the tone of vour book fit l{'ith the feel of the site?

ll, after perusing a blog, )rou've determincd that irk a
likely candidate for !rcur purposes, vour next challenge is

to locate th€ blog owner's contact htormation.
Sounds eas)', doesn't it? Unfotunatelt some blog oll'n-

en-jntentionally or unintentionally mak€ it hard to
reach out ard touch them. If no email address it readll)'
available, s€e if an alternativ€ Wcb site is listed and look
for contact iifonnation there. You car also cbeck search
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enSirres s[ch as ixquick, bing, and (ioogle to: ,]e ifyoucan
lind the cO]ltact infornatjon. As a final optior , you can fil]
outthc"coDtact"sectionontheblog, orleai' ashortand
polite comment in the blog "comtneDf'box

3. Approach the Blogg0r with Grace anc Gratitude
This r. cn cxccrpr l .rn .rn -ndil I re(crvpd

Drar Karcn. Hi, tnt' c\' book [title o ilte.lt isconi (
out dt lfionUL qild I iust k oty you tende \ dt the
Htltfjtlgto Past\rauklh\'( it.lr rcdlly bu"r, so ifyou
\yant t0 iiltetie\r te, I \toulll ttrthct da it br c-t diL.
ntis is 4 hot topic, so t.tke ndvattnge ov.

What rvas this pelson rhinking? And if y(:u arc think-
ing, "trVell, this is aD extreme exaDplc," you ie right. The
problern is that manyauthors approach biog )wncrs $.ith
mcssager that sound nrore sophisticated bul esse$thlty
convcy the same substance,

'l he thrcc most irnpoftant things to remem ,er in plch,
ing a blogger arer

Apploach ifi a gracious 1y4l. For exampl.: "Dcar Jim,
I'vc been readingyo r re(cnt blog posts on liow to getrid
ol common house rodc[ts arld have iea-ncd a lor. I
rvanted to let you knor! that I am the autl- rr of a rrew
book titled 6redt, Grce lMlys to Get the Rc,bnts Out uf
yorl G/dsr.l'rn reaching out to see ifyo woLrlci haveany

idteresl in rcviewing the booli tbf ,vour site, or havjr)g me
J4'rite a Suest posl for you...'

Exlrrcss gratitnle for t]te tldhutblc tittk spcrll tctliew-
iflg your etn.til.l$ example: "l k.row h()rv lrusy yoLr are,

and I trLrLl dpprcciate )our taliin8 tlrc tirrr.ato consider this
fequest. I hope to hear lrorn yotL soo ."

Ofkr d *itLtyitt rchtiorsirip. Tbir is the nlost irnpoF
tanl point. lnstead of xrakilg vour essagc a one'sidcd,
h€re's"what-yori-c0n-dojor-nre canned pilcil, let bloSgers

knorv ho'$, thev can 1\'in as well by:
giving the hlog8er an authcntic (nnDlimellt ab0ut
tlre site and/or explaining what you feel}.ou carr
contribr.rtc to the blog's r"aadcn
offering to hclp dr'jve tralfjc to ihc site &'1th social
boolimarkirlg and nch\'(nking (h\,itier, Dig8,
St!mblclpon, etc.l on \vhatev$ post runs about

)'ou an.l/or your book
noting that lou alert cvctyone on your maili[8 list
fo blogs tlat rn€ntidr ahe bool, and rhat a lardr?8
pa8c on you! Web site rholls a iist of vlho's hosting
vou, on lvhich sitcs, \ hcrl
rraking it easy Ior lhc l)log o\r'ncr to r.ry Ycs by
having do$'nloads of 8u(lst posls and artichs easily
accessiblc, an(l bj being llexible whcD it co res to
custonri irr )(,(r , orl\nt n 'r d 'rlut8cr'\ \'rc
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4. Follow Up Gen y
Just like you, blog owners are busv folks ,ith a lot on

theh plates, and vou're probably not the only one pitch_
ing them. So if yoir don,r hear back within a Neek or two,
send a second friendly entait, contact them through a
social network slrch as Linkedln or lacebook, or take a
dcep breath a.d call then on th€ phon€ if you,v€ foun.j
a pnone nomber

Onc€ you do get a Yes, nake sure you deliver what vou
prum .Pd cnd on I .np. l(e, p| g )u.rr \.ro i, |lr. 

"u.;aitjon on which }(nLr future relationship will be bascd.

5. Hire Some Help
Should you hir€ a blog tour adminjstrator or not? That

As rvith many oth€r aspecrs of pR and markering, it
comcs oown ro trme/ nonet alld comfort.I,ve had clients
who simply had me coach them throlrgh thc process and
did all ihe work themsch.es-with excellcnt r€sults. I,ve
also had clients who uTanred oniv to tum th€ \^.hote thing
over to me to handle.

While there is no one right path 10 btog book promo_
tion, herc are t(ro things to keep in mjnd:

The atuatltag?s of doing tftir3.j torlsetf( ,ith or l|,ith
out somc guidance) are thatyoulearrl theprocess;you are

more engag€d with the b1og5; and you save money. ,the

downside is that this takes considerable tim€ and requires
handling the administtative n jtty-gritt).

The a.lrantose of hiri g sop,core is that thev witl take
care ot th€ details and foee you up to focus on othcr, more
crcative and/or incomc-generating acrivities_ The dowrside
is that you'll have to pay. Ho( much? It! aI over the map.
I've seen authors pay companies an)^{h€re from $600 to
$5,000. 'lhe spr€ad is that big, and so is the qualii].

Before eDgaging any individual orconrpany to heD you,
make sule ,vou uDderstand their process, their pastrcsulis,
and th€ir pers(nlaliry Don't under€sumate theimportance
of hidng someone n'ho unde tands you and your book
and will provide the personalizcd sen'ice it dcs€rv€s..

A me$age from the author: P ease nore that this aru.le ir copyr 9hr€d
by Karcn Leand.llyouwould lik€ lo reprlnr anyorat ot !orryouroog
or Web sit€ for non.ommercial pLrpo5e5, yo! ar€ we.ome to do so,
provided you glve cfeditand a )!elirkhacklo kotenletand,can.

Korcn Leland, .a-authar af the re.ertt .e/es€d b@( Ime Managemeir in
an lirtanr 60 Ways to tllake rhe Mon of Yolf Day, is a/5o rhe.olorrd.f
ot stetihg li,larketing ataup (stelingnotketinggrcup..an), which hetpt
oothu\ ontl ehteprentua ute the powet of PR ond natketihg to ptanate
thei baak dftl butin5ps Far nue infamotii, tit korenennd Lon al
e no i t kk lo n d @ s.gt to i n i ng. ca n

T--). . I 1.,o',." r.r"Lr',ru"..u.,
lJ i,.r..tt,:r,r Jlo.r u ,,. .,..J,;.r,.t, ti;.,,.. .".r,,,.
helrrld 8roq, rhrir busitressfs. atrd ;. rutr hiv. lidp.d us grow lterc !,. ibr a iiw cofurgrts
liom clicra nrar sperl ro{uorcs:

'They'r.qrl.kandreliabe"."tr!ina(erthafkeepingtheworkirrlr.r,e, ..,lh.y!e
perre.r a5 our shipprn., Dep3rlm€ni "the.\rfa.afe afrt.on..rntheyshowto c rents borh

snalland arqe,theyte a fecessiiy for a gfowinq.onpany',.,They do Jf
exc.lrenrlob,and Je veryh€lptu to rhe ,halt p!btisheL"

Vhar wc do ... and whar rve don'r dol
[rr. uLi]c 

'h,' 
he r , . r',l,ri .' pul,Li.l,itu- io, ! rotu is r.ug.h. rbd riis (,ntruns ..odomy mals it ail bu. impo*ibLe ro mote a

prur,,. N? , 
'x 

1rh y u' bu,rn.-, .,"r I I r,lind @e ofan nDpor|mL. bur oGen reg,]rard ou ofpubtishnig: trulfillfrcnr. \\!
sfc'ial;. ;r n, wc dtrik in ir! widr o/cf I llu lii rs ol pnbrishins erp.fien.e ou' ."+ .d t .lF ]!; 1du.. ""-t ""4. "nr-"".usbrlcL stista.dor aDJ ltrlt ).our bdrom Inrt. $t ar /2,/ i d;dburo. .. $t rvo* jir rout \1! an :$ r.& slnpti g DoD,
savtngvou coetlvslua':nd ltrbo,. A,1d;riorrt\' ,'., frss o. ro you rL,r senerous f,rjshr dt.ouits fi.r {r Rren-e du. ro our tarsc
mt.DLnirn,l ufEvniqrn,,nk \nJ,1 n irqr ;or'nost costly ir.D ... }!ur rim.t Nlhdrrt.tf youcuiitrdDorcr;D.ro
rrrk-f,,u,rturrc.,l.\.1!I'fr$prudra\rffLwonrt.s:bourshippirg,r.Givn€,biltirysanJrndof..s.
Cal Kcith todar'. 9:0- {93-3793. or *ri'i oi dn3il rs rodxr ro f.irn h.Lv rv. .atrl*b lour puulishing rhors. Or bcro I,tt, corae
virir LD. \ta .r {hr,'ri.a]t.r tonr.d oD rh. Frotrr R.ng. oi $e br.udlul ito.L}. Mu""r..;. i,, c.o].,"d".
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